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"Recognizes communication ethics 
variations across differing cultures, 
persons, and settings when applying 

communication ethics principles, 
protecting and promoting the good of the 

particular" 
(Arnett et al., 2008, pg. 43). 

I 
Philosophical Tradition 

It starts with the knowledge of the context 
among cultures in order to effectively 
respond to any given situation. It also 

includes the different standards held to 
audiences, cultures and relationships 

I 
Philosophers/Scholars 

"Assumes that a communication ethic 

-

begins with persons' lives guided by stories 
about the way the world is or should be, 

protecting and promoting the good 
residing within given narratives" (Arnett et 

al., 2008, pg. 43). 

-

I 
Philosophical Tradition 

There is power of a narrative in the 
responses to stories, as humans respond 
well to the stories and the goods that are 

manifested from them 

I 
Philosophers/Scholars Matthew Seeger -• • 1 • • ".�!!st:�o����!�edapproachinwhich thegoodemerges " .. .i ncorporatesa numberofissues relevant toorganizationsand 1 • • , ! , • throughtheact ionofagiven storyandthe character swholivethe their internalandexternalpublics"(Arnettetal.,2008,pg.50). . . , , , . 1 . . practicesofagivennarrativestructure"(Arnettetal., 2008,pg.51) 

Charles Conrad , . . , , . . , Alasdair MacIntyre 
• ... addrenH a broad 1p1ctrum of iuuH r1lat1d to or11niz1tion communication . . " ... offers an understanding of virtues derived from different 
1thic 1, hi&hli&htin11 numberofconte•t1c1llin1forr11pon1iv1 ethital • 

1 • • narrativesortraditionsthroughoutcultureandhistory"(Arnett 
or11nizationaldati1ion m1ir.in&"(Arn1ttet1l.,2001,p&,�O) etal.,2008, pg. 51) 

I 
Promotion/Protection of Goods 

Promotes and protects the good of a 
particular context, and the goods that are 

involved with that context -

I 
Promotion/Protection of Goods 

Promotes and protects the good within a 
particular narrative and as a byproduct of 

protecting the goods, it also offers 
guidelines on how to live 
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